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PENGARUH BONUS PACK, SHOPPING LIFESTYLE DAN STORE
ATMOSPHERE TERHADAP IMPULSE BUYING KONSUMEN

MATAHARI SOLO GRANDMALL

The Effect of Bonus Pack, Shopping Lifestyle and Store Atmosphere on

Impulse Buying Consumers of Matahari Solo Grandmall

Novia Ulfa Rantelina*, Rini Adiyani**, dan Zandra Dwanita Widodo***
* ** ***Universitas Tunas Pembangunan, JI. Balekambang No.1, Manahan, Kec.

Banjarsari, Kota Surakarta, noviarante2@gmail.com

Abstract
Impulse buying can occur if the store has a good store atmosphere that can affect
the emotional situation of consumers so that impulse purchases occur. Store
atmosphere is usually used as a tool for the store as a marketing strategy to increase
sales of products offered, advertising posters, product placement, music, aroma,
cleanliness of the store, and the store environment are factors in the store that can
affect shopping behavior in consumers. The purpose of this study is to analyze the
bonus pack, shopping lifestyle, and store atmosphere to impulse buying consumers.
This research method uses survey research. Data collection using questionnaires
with likert scale, data analysis using multiple linear regression. The results of this
study showed that the value of the constant 3.829 marked positive then impulse
buying is positive, while the value of B1 is 0.337 means that if the bonus pack
increases then impulse buying will also increase assuming variable shopping
lifestyle and store atmosphere is considered fixed, while the value of B2 is 0.276

means that if shopping lifestyle, assuming variable bonus pack and shopping
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lifestyle are considered fixed. The conclusion of this study is that the overall
variables affect consumer impulse buying in Matahari

Solo Grandmall.

Keywords: Bonus pack, impulse buying, shopping lifestyle, store atmosphere.



Abstrak

Impulse buying dapat terjadi jika toko mempunyai store atmosphere yang baik yang
dapat mempengaruhi situasi emosional konsumen sehingga terjadi pembelian
impulsif. Store atmosphere biasanya dijadikan alat pihak toko sebagai strategi
pemasaran guna meningkatkan penjualan produk yang ditawarkan, poster iklan,
penempatan produk, musik, aroma, kebersihan toko, dan lingkungan toko adalah
faktor-faktor didalam toko yang dapat mempengaruhi perilaku belanja pada
konsumen. Tujuan dari penelitian ini yaitu menganalisis bonus pack, shopping
lifestile, dan store atmosphere terhadap impulse buying konsumen di

Matahari Solo Granmall. Metode penelitian ini menggunakan penelitian survei.
Pengumpulan data menggunakan kuesioner dengan skala likert, analisis data
menggunakan regresi linier berganda. Hasil penelitian ini menunjukkan bahwa nilai
konstanta 3,829 bertanda positif maka impulse buying adalah positif, sedangkan
nilai bl yaitu 0,337 artinya apabila bonus pack meningkat maka impulse buying
juga akan meningkat dengan asumsi variabel shopping lifestyle dan store
atmosphere dianggap tetap, sedangkan nilai b2 yaitu 0,276 artinya apabila shopping
lifestyle meningkat maka impulse buying akan meningkat, dengan asumsi variabel
bonus pack dan store atmosphere diangap tetap juga, sedangkan nilai b3 yaitu 0,436
artinya jika store atmosphere meningkat maka impulse buying akan meningkat,
dengan asumsi variabel bonus pack dan shopping lifestyle dianggap konstan/tetap.
Kesimpulan dari penelitian ini yaitu keseluruhan variabel berpengaruh terhadap
impulse buying konsumen di Matahari

Solo Grandmall.
Kata kunci: Atmosfer toko, gaya hidup, impulse buying, paket bonus
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