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ABSTRAK 

 

Erlisa Meiyutiyunaning. NIM C. 0115 029. Judul: PENGARUH 

EXPERIENTIAL MARKETING TERHADAP LOYALITAS PELANGGAN 

PRODUK NAJMINA SKINCARE DI KABUPATEN BLORA.. Skripsi. 

Surakarta: Fakultas Ekonomi dan Bisnis Universitas Tunas Pembangunan (UTP). 

Juli, 2019. 

 

 

 

Tujuan penelitian ini adalah: (1) Untuk menghitung dan menguji pengaruh 

experiential marketing ditinjau dari faktor indera, perasaan, berpikir, tindakan dan 

hubungan terhadap loyalitas pelanggan pada produk Najmina Skincare di 

Kabupaten Blora.(2) Untuk mengetahui faktor yang paling dominan pengaruhnya 

terhadap loyalitas pelanggan pada produk Najmina Skincare di Kabupaten Blora. 

Penelitian ini dilakukan pelanggan produk perawatan kulit merek  Najmina 

Skincare di Kabupaten Blora, dengan mengambil data dari para pelanggan 

sebanyak 96 pelanggan sebagai sampel. Metode pengumpulan data menggunakan 

kuesioner dan teknik analisis data mengunakan regresi linier berganda, ujit, uji F 

dan koeisien determinasi. 

Hasil penelitian menyimpulkan bahwa terdapat pengaruh secara parsial indera,   

perasaan, berpikir, tindakan dan hubungan terhadap loyalitas pelanggan pada 

produk Produk Najmina Skincare di Kabupaten Blora. Sedangkan factor yang 

paling dominan pengaruhnya terhadap loyalitas pelanggan pada produk Najmina 

Skincare di Kabupaten Blora adalah indera 

.  loyalitas pelanggan pada produk Najmina Skincare di Kabupaten Blora 

dipengaruhi oleh faktor indera, perasaan, berpikir, tindakan dan hubungan secara 

bersama-sama sebesar 94,20%, sedangkan sisanya 5,80% dipengaruhi oleh 

variabel lain di luar penelitian ini. 

 

Kata kunci: experiential marketing, loyalitas pelanggan, regresi linier berganda. 
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ABSTRACT 

 

Erlisa Meiyutiyunaning. NIM C. 0115 029. Title : THE EFFECT OF 

EXPERIENTIAL MARKETING ON LOYALTY OF CUSTOMERS OF 

NAJMINA SKINCARE PRODUCTS IN BLORA DISTRICT. Thesis. 

Surakarta: Faculty of Economics and Business, Tunas Pembangunan University 

(UTP). July, 2019. 

 

The purpose of this study were: (1) To calculate and test the influence of 

experiential marketing in terms factors of sensory, feelings, thinking, actions and 

relationships to customer loyalty in Najmina Skincare products in Blora Regency 

(2) To find out the most dominant factors affecting loyalty customers in Najmina 

Skincare products in Blora District. 

This research was conducted by customers of Najmina Skincare brand skin 

care products in Blora District, by taking 96 customers' data as samples. Methods 

of data collection using questionnaires and data analysis techniques using multiple 

linear regression, test, F test and coefficient of determination. 

The results of the study concluded that there was a partial effect of the senses, 

feelings, thoughts, actions and relationships on customer loyalty in Najmina 

Skincare Products in Blora District. Whereas the most dominant factor influencing 

customer loyalty in Najmina Skincare products in Blora Regency is the senses 

Customer loyalty in Najmina Skincare products in Blora District is influenced 

together by factors; sensory, feelings, thinking, actions and relationships at 

94.20%, while the remaining 5.80% is influenced by other variables outside of 

this study. 

 

Keywords: experiential marketing, customer loyalty, multiple linear regression. 
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