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ABSTRAK

Penelitian ini bertujuan untuk mengetahui : (1) Pengaruh kepuasan
konsumen terhadap Loyalitas Konsumen pada produk kosmetik Wardah. (2)
Pengaruh Citra Merek terhadap Loyalitas Konsumen pada produk kosmetik
Wardah. (3) Pengaruh Promosi terhadap Loyalitas Konsumen pada produk
kosmetik Wardah.

Penelitian ini merupakan penilitian kuantitatif dengan teknik analisis data
yang digunakan adalah analisis regresi linier berganda. Metode yang digunakan
untuk memnentukan sampel berupa random sampling sehungga didapat jumlah 40
responden. Data responden didapat dengan penyebaran angket yang telah disusun
kepada responden baik secara langsung maupun online.

Hasil penelitian menunjukan bahwa kepuasan konsumen berpengaruh
lemah, dimana secara parsial berpengaruh positif namun tidak signifikan terhadap
loyalitas konsumen sebesar 15,3%. Citra merek berpengaruh lemah, dimana
secara parsial berpengaruh positif namun tidak signifinakn terhadap loyalitas
konsumen sebesar 13,8%. Promosi berpengaruh lemah, dimana secara parsial
berpengaruh negative dan tidak signifikan terhadap loyalitas konsumen sebesar
2,76%. Kepuasan konsumen, Citra merek, Promosi secara simultan berpengaruh

positif da simultan terhadap loyalitas konsumen.

Kata Kunci : Kepuasan Konsumen, Citra Merek, Promosi, Loyalitas Konsumen
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THE EFFECT OF CONSUMER SATISFACTION, BRAND IMAGE, AND
PROMOTION ON CONSUMER LOYALTY WARDAH COSMETIC
PRODUCTS IN SURAKARTA

ABSTRAK

This study to determine : (1) the effect of consumer satisfaction on
consumer loyalty to wardah cosmetic products (2) the effect of brand image on
consumer loyalty to wardah cosmetic products (3) the effect of promotion on

consumer loyalty to wardah cosmetic products

This research is a quantitative study with data analysis techniques used are
multiple linier regressin analysis. The method used to determine the sample in the
form of random sampling to obtain a number of 40 respondesnts. Respondent dara
obtained by distributing questionnaires that have been complid to respondents

both offline and online.

The results showed that the consumer satisfaction has a weak effect, which
partially has a positive but not significant effect on consumer loyalty of 15,3%.
Brand image has a weak effect, which partially has a positive but not significant
effect on consumer loyalty of 13,8%. Promotion has a weak effect, which partially
has a negative and not significant effect on consumer loyalty of 2,76%. Consumer
satisfaction, brand image, and promotion simultaneously have a positive and

simultaneous effect on consumer loyalty.

Keywords : Consumer Satisfaction, Brand Image, Promotion, Consumer Loyalty
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