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MOTTO DAN PERSEMBAHAN 

 

Jika Kamu Ingin Bias Mengatur Orang Lain, Aturlah Dulu Dirimu Sendiri 

(Abu Bakar) 

Sesungguhnya Bersama Kusukaran Itu Ada Kemudahan. Karena Itu Bila Kau 

Telah Selesai (Mengerjakan Yang Lain) Dan Kepada Tuhan, Berharaplah 

(Q.S Al Insyirah : 6-8) 

 

You Are Never Too Old To Set another Goal or To Dream a New Dream 

(C.S.Lewis) 

Choose a Job You Love, And You Will Never Have To Work a Day in Your Life 

(Confucius) 
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ABSTRAK 

 

Penelitian ini bertujuan untuk mengetahui : (1) pengaruh Produk terhadap 

Loyalitas Pelanggan pada toko hijab Trinity. (2) pengaruh Harga terhadap 

Loyalitas Pelanggan pada toko hijab Trinity. (3) pengaruh Lokasi terhadap 

Loyalitas Pelanggan pada toko hijab Trinity. (4) pengaruh Promosi terhadap 

Loyalitas Pelanggan pada toko hijab Trinity. (5) pengaruh bauran pemasaran 

terhadap Loyalitas Pelanggan di toko hijab Trinity. (6) pengaruh bauran 

pemasaran terhadap Loyalitas Pelanggan dengan Brand Image sebagai variabel 

moderating. 

Penelitian ini merupakan penelitian kuantitatif dengan teknik analisis data 

yang diguakan adalah analisis regresi linier berganda dan uji MRA (Moderating 

Regesion Analysis). Metode yang digunakan untuk menentukan sampel berupa 

random sampling sehingga didapat sejumlah 100 responden. Data responden 

didapat dengan penyebaran angket yang telah disusun kepada responden baik 

secara langsung maupun online.  

Hasil penelitian menunjukan bahwa Produk berpengaruh lemah, dimana 

secara parsial berpengaruh positif namun tidak signifikan terhadap Loyalitas 

Pelanggan sebesar 14,9%. Harga berpengaruh lemah, dimana secara parsial 

berpengaruh positif tetapi tidak signifikan terhadap Loyalitas Pelanggan sebesar 

15,5%. Lokasi berpengaruh cukup kuat, dimana secara parsial berpengaruh positif 

dan signifikan terhadap Loyalitas Pelanggan sebesar 27,3%. Promosi berpengaruh 

kuat, dimana secara parsial berpengaruh positif dan signifikan terhadap Loyalitas 

Pelanggan sebesar 31,1%. Produk, Harga, Lokasi dan Promosi secara simultan 

berpengaruh positif da simultan terhadap Loyalitas Pelanggan. Serta Produk, 

Harga, Lokasi dan Promosi berpengaruh positif serta signifikan terhadap Loyalitas 

Pelanggan dengan Brand Image sebagai variabel moderating atau variabel yang 

memperkuat di toko hijab Trinity. 

 

 Kata Kunci : Produk, Harga, Lokasi, Promosi, Loyalitas Pelanggan, Brand Image 
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THE EFFECT OF MARKETING MIX ON CUSTOMER LOYALTY OF 

HIJAB FASHION TRINITY.ID SHOP WITH BRAND IMAGE AS 

MODERATING VARIABLE IN SOLO RAYA 

 

ABSTRAK 

This study aims to determine: (1) the effect of the product on customer loyalty 

at the Trinity hijab store. (2) the influence of Price on Customer Loyalty in the 

Trinity hijab store. (3) the influence of Location on Customer Loyalty in the 

Trinity hijab store. (4) the effect of Promotion on Customer Loyalty in Trinity 

hijab store. (5) the effect of the marketing mix on Customer Loyalty in Trinity 

hijab store. (6) the effect of marketing mix on Customer Loyalty with Brand 

Image as a moderating variable. 

This research is a quantitative study with data analysis techniques used are 

multiple linear regression analysis and MRA (Moderating Regression Analysis) 

test. The method used to determine the sample in the form of random sampling to 

obtain a number of 100 respondents. Respondent data obtained by distributing 

questionnaires that have been compiled to respondents both offline and online. 

The results showed that the product had a weak effect, which partially had a 

positive but not significant effect on Customer Loyalty of 14.9%. Price has a 

weak effect, which partially has a positive but not significant effect on Customer 

Loyalty of 15.5%. Location has a strong influence, which partially has a positive 

and significant effect on Customer Loyalty of 27.3%. Promotion has a strong 

influence, which partially has a positive and significant effect on Customer 

Loyalty of 31.1%. Product, Price, Location and Promotion simultaneously have a 

positive and simultaneous effect on Customer Loyalty. And Product, Price, 

Location and Promotion have positive and significant effect on Customer Loyalty 

with Brand Image as a moderating variable or a reinforcing variable at Trinity 

Hijab store.  

 

Keywords : Product, Price, Location, Promotion, Loyality, Brand image 
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