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ABSTRAK 

 
Penelian ini bertujuan untuk mengetahui: (1) Pengaruh Ekperiental 

Marketing Terhadap Keputusan Pembelian Pada Larissa Aesthetic Center Cabang 

Surakarta, (2) Pengaruh Word Of Mouth Terhadap Keputusan Pembelian Pada 

Larissa Aesthetic Center Cabang Surakarta, (3) Pengaruh Service Quality 

Terhadap Keputusan Pembelian Pada Larissa Aesthetic Center Cabang Surakarta, 

(4) Pengaruh Eksperiental Marketing, Word Of Mouth Dan Service Quality 

Terhadap Keputusan Pembelian Pada Larissa Aesthetic Center di Surakarta. 

Penelitian ini berjenis kuantitatif dengan teknik untuk menganalisis data 

menggunakan regresi linier berganda. Penggunaan metode dalam menentukan 

sampel ialah berupa purposive sampling sehingga didapat sejumlah 100 

responden. Data responden didapat dengan menyebarkan kuisoner yang telah 

disusun kepada responden melalui media online. 

Penelitian yang dihasilkan memperlihatkan jika Eksperiental Marketing 

dengan parsial memberi pengaruh yang positif dan signifikan pada Keputusan 

Pembelian sebesar 29%. Word Of Mouth menunjukkan pengaruh yang lebih 

positif dan signifikan yakni sebesar 30,5%. Service Quality juga memilki 

pengaruh yang cukup positif dan siginifikan dengan menunjukkan besaran sebesar 

28,0 %.. Eksperiental Marketing, Word Of Mouth dan Service Quality secara 

simultan atau bersama – sama juga memberikan pengaruh yang psotif dan 

seginifikan ditunjukkan dengan nilai sig 0,000 < 0,05. 

Kata kunci: Experiental Marketing, Word Of Mouth, Service Quality, 

Keputusan Pembelian 
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THE EFFECT OF EXPERIENTAL MARKETING, WORD OF MOUTH 

AND SERVICE QUALITY ON PURCHASING DECISIONS ( CASE 

STUDY AT LARISSA AESTHETIC CENTER SURAKARTA BRANCH). 

 
ABSTRACT 

 
 

This study aims to determine: (1) The Effect of Experiential Marketing 

on Purchasing Decisions at Larissa Aesthetic Center Surakarta Branch, (2) The 

Effect of Word Of Mouth on Purchasing Decisions at Larissa Aesthetic Center 

Surakarta Branch, (3) The Effect of Service Quality on Purchasing Decisions at 

Larissa Aesthetic Center Surakarta Branch, (4) The Influence Of Experiential 

Marketing, Word Of Mouth And Service Quality On Purchasing Decisions At 

Larissa Aesthetic Center Surakarta Branch. 

This research is a quantitative research with the data analysis technique 

used is multiple linear regression analysis. The method used to determine the 

sample in the form of purposive sampling in order to obtain a number of 100 

respondents. Respondent data obtained by distributing questionnaires that have 

been compiled to respondents online. 

The results of this study indicate that Experiential Marketing partially 

has a positive and significant effect on Purchasing Decisions by 29%. Word Of 

Mouth shows a more positive and significant effect of 30.5%. Service Quality also 

has a quite positive and significant effect by showing a magnitude of 28.0%. 

Experiential Marketing, Word Of Mouth and Service Quality simultaneously or 

together also have a psychological and significant effect indicated by a sig value 

of 0.000 <0, 05. 

 

 

 

 
Keywords: Experiential Marketing, Word Of Mouth, Service Quality, 

Purchasing Decisions 
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