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ABSTRAK

Permintaan pasar merupakan salah satu faktor timbulnya persaingan pasar.
Persaingan yang ketat pun ditandai dengan banyaknya bermunculan coffee shop di
wilayah Kabupaten Sragen. Tentunya setiap coffee shop memiliki karakteristik
yang berbeda-beda. Penelitian ini bertujuan untuk menganalisis perbedaan dan
pengaruh purchase decision coffee shop di wilayah Kabupaten Sragen. Metode
penelitian yang digunakan adalah metode penelitian kuantitatif, teknik analisis
data menggunakan One Way ANOVA dengan bantuan SPSS. Objek dalam
penelitian ini adalah Pranadjaya Coffee, Kenbirti Coffee dan Kopi Gati di Sragen
dengan jumlah sampel sebanyak 30 pengunjung dari tiap coffee shop dengan
menggunakan teknik nonprobability sampling. Teknik pengumpulan data yang
digunakan adalah kuesioner dengan menggunakan skala likert. Dari hasil hipotesis
menyatakan bahwa variabel digital marketing dan lifestyle tidak terdapat
perbedaan yang signifikan terhadap coffee shop Pranadjaya Coffee, Kenbirti
Coffee dan Kopi Gati, sedangkan variabel store atmosphere terdapat perbedaan
yang signifikan. Perbedaan tersebut dilihat pada uji lanjutan Post Hoc antara
Pranadjaya Coffee dan Kenbirti Coffee dengan nilai signifikansi 0,015. Sementara
itu dari uji  diketahui bahwa variabel Digital Marketing, Lifestyle dan Store
Atmosphere berpengaruh terhadap Purchase Decision ketiga coffee shop di
wilayah Kabupaten Sragen.

Hasil dari penelitian ini dapat dijadikan acuan bagi tim manajemen dalam
merumuskan strategi untuk mengembangkan minat pembelian produk coffee shop
Pranadjaya Coffee, Kenbirti Coffee dan Kopi Gati melalui variabel digital
marketing, lifestyle dan store atmosphere.

Kata kunci : purchase decision, coffee shop, digital marketing, lifestyle, store
atmosphere
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ABSTRACT

Market demand is one factor in the emergence of market competition. The
tight competition is also marked by teh number of coffee shop popping up in the
Sragen Regency area. Of course, every coffee shop has different characteritics.
This study aims to analyze the differences and the influence of coffee shop
purchase decisions in Sragen Regency. The research method used is quantitative
research methods, data analysis techniques using One Way ANOVA with the help
of SPSS. The objects in this research are Pranadjaya Coffee, Kenbirti Coffee and
Gati Coffee in Sragen with a total sample of 30 visitors from each coffee shop
using non-probability sampling technique. The data collection technique used is
questionnaire using a Likert scale. From the result of the hypothesis, it is stated
that there is no significant difference between digital marketing and lifetsyle
variables on Pranadjaya Coffee, Kenbirti Coffee and Kopi Gati, while the store
atmosphere variable has a significant different. This different was seen in teh Post
Hoc follow-up test between Pranadjaya Coffee and Kenbirti Coffee with a
significance value of 0.015. Meanwhile, from the f test, it is known that the
Digital Marketing, Lifestyle and Store Atmosphere variables affect the Purchase
Decision of the three coffee shop in the Sragen Regency area.

The result of this study can be used as a reference for the management
team in formulating startegies to develop interest in purchasing coffee shop
product Pranadjaya Coffee, Kenbirti Coffee and Kopi Gati through digital
marketing, lifestyle and store atmosphere variables.

Keywords : purchase decision, coffee shop, digital marketing, lifetsyle , store
atmopshere
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