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ABSTRAKSI 

 

Teddy Surya Samudra. NIM C.0118 046. Judul: PENGARUH 

PENGETAHUAN PROMOSI DAN KUALITAS LAYANAN TERHADAP 

MINAT NASABAH DALAM MEMILIH PT. ASURANSI TAKAFUL DI 

SURAKARTA”. Skripsi. Surakarta: Fakultas Ekonomi dan Bisnis Universitas 

Tunas Pembangunan (UTP). January, 2020. 

 

Tujuan dari penelitian ini adalah: (1) Untuk menguji secara empiris 

pengaruh secara parsial antara pengetahuan, promosi dan kualitas layanan 

terhadap Minat Nasabah Dalam Memilih PT. Asuransi Takaful. (2). Untuk 

menguji secara empiris interaksi pengaruh simultan antara pengetahuan, promosi, 

dan kualitas layanan terhadap Minat Nasabah Dalam Memilih PT. Asuransi 

Takaful. 

Penelitian ini dilakukan di PT. Asuransi Takaful Surakarta dengan 

mengambil subjek penelitian adalah para nasabah perusahaan. Adapun sampel 

yang digunakan dalam sebanyak 100 orang diambil dari populasi yang ada yaitu 

masyarakat laweyan. 

Hasil penelitian disimpulkan bahwa secara parsial maupun secara simultan 

pengetahuan, promosi dan kualitas yalanan mempunyai pengaruh terhadap Minat 

Nasabah Dalam Memilih PT. Asuransi Takaful.   

Hanya sekitar 53,70 % minat responden dalam memilih PT. Asuransi 

Takaful dapat dijelaskan oleh variabel pengetahuan, promosi dan kualitas 

kayanan. Sedangkan sisanya 46,30%  dijelaskan oleh  faktor-faktor lain di luar 

penelitian ini. 

 

Kata kunci: Minat, pengetahuan, promosi dan kualitas layanan. 
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ABSTRACT 

 

 

Teddy Surya Samudra. NIM C.0118 046 Title: EFFECT OF PROMOTION 

KNOWLEDGE AND SERVICE QUALITY TOWARDS CUSTOMER'S 

INTERESTS IN CHOOSING PT. TAKAFUL INSURANCE IN 

SURAKARTA. Thesis. Surakarta: Faculty of Economics and Business, Tunas 

Pembangunan University (UTP). January, 2020. 

 

 

The purpose of this study are: (1) To empirically test the effect of partially 

between knowledge, promotion and service quality on Customer Interest in 

Choosing PT. Takaful Insurance. (2). To empirically examine the interaction of 

simultaneous influences between knowledge, promotion, and service quality on 

the Customer's Interest in Selecting PT. Takaful Insurance. 

 

This research was conducted at PT. Takaful Surakarta Insurance by taking 

research subjects are the company's customers. The samples used in as many as 

100 people were taken from the existing population, namely the Laweyan 

community. 

 

The results of the study concluded that partially or simultaneously knowledge, 

promotion and quality of trust had an influence on the Customer's Interest in 

Choosing PT. Takaful Insurance. 

 

Only about 53.70% of respondents' interest in choosing PT. Takaful Insurance can 

be explained by variables of knowledge, promotion and service quality. While the 

remaining 46.30% is explained by other factors outside this study. 

 

Keywords: Interest, knowledge, promotion and service quality 
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